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is to continue 


to lead in 
that such a partnership 
will benefit us all — 
the underwriter, 

BP sarin 


TVOntari 
most important of al 


the private sector for 
the people 


educational television, 
financial help. 


we must turn to 
We are convinced 


we both serve. 
Chairman and CEO 
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Alberta Power Ltd. 

Atomic Energy Commission 

|= Om K-1(-) 0) ale)al= 

(@F-\0) [=| Ole) unm Ore) golele-lilela 

Canadian Internal Development Agency 
CBC Northern Television Services 


CBMT-Montreal 

CITY TV, Channel 79 
CKND-TV Winnipeg 

Crown Investment Corporation 
Dalhousie: University 

Esso Resources Canada Ltd. 
General Motors of Canada 
John Howard Society 

Legal Services Society of B.C. 


Four million viewers in North America enjoy 
learning French with Parlez-moi. 


The nature and science series Vista, with 
host Stanley Burke, draws an average of 
Manitoba Telephone System 110,700 viewers in Ontario alone. 


National Research Council 

Native Counselling Services of Alberta 

N.B. Forest Extension Service 

Northern Telecom Ltd. 

Procter and Gamble Inc. 

Radio Québec 

SaskMedia 

Southern Alberta Institute of Technology This partial list of Canadian clients who have 


Trans-Canada Pipelines purchased TVOntario programs and series 


: 7 : illustrates the broad range of our users — 
University of British Columbia from business and educational agencies to 
University of Montreal private broadcasters. 


14 TVOntario is the most highly regarded educational 

television network in the world, known by the programs it 
offers. To ensure that TVO’s unique and special programming 
will continue and flourish, it needs the support of us all. | 
encourage Canadian business to offer TVOntario the same kind 
of financial assistance as is provided by corporate under- bb | 
writers of public television in the United States. 


William G. Davis, QC 
Premier of Ontario 


TVOntario is a unique public medium 
In a little over a decade, TVOntario has 
become a mainstream force affecting 
millions of viewers. At a time when many 
people are looking for alternatives to 
commercial television, TVOntario is per- 
ceived as an important source of high- 
quality information and entertainment. 


e TVO provides formal and informal learning 
opportunities in the arts, the sciences, 
and public affairs. 

e TVO produces specialized programming 
that deals with issues of social concern. 

e TVO offers a broad range of Canadian 
and international documentaries and 
performances. 

e TVO designs programs and services to 
meet the needs of particular audience 
groups, from preschool children to 
seniors, from classrooms to boardrooms. 

e TVO broadcasts regularly in English and 
French, 
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Consider an underwriting investment in 
TVOntario. Why? Quite simply, it’s good 
business to become a partner in 
educational television. And TVOntario is 
Canada’s leader in educational tele- 
‘eoxe)anianlelalier-iteaice 


4 The objective of business is 
to make money. The function 


of business is to provide goods and . 


services that society wants and to 
do so at a competitive price. 

And finally, the responsibility of 
business is to enhance that a9 


society in which it operates. 


W.J. Young | 
Senior Vice-President 
and Director 

Imperial Oil Limited 


Our audience counts on your 
investment 

In response to tough economic times, 
TVOntario has tightened its belt. We've 
shifted to a marketing mode and increased 
program sales substantially. We've 
developed active partnerships with private 
corporations. Companies, large and small, 
regional and national, have underwritten 
various projects and events. 


We're running hard but we can’t keep up. 
inflation and the cost of meeting the variety 
of needs of our ever-larger audience are 
widening the gap between our operating 
expenses and our revenues. 


We know we can count on your financial 
support. It will ensure our very special 
audience the continuation of TVOntario’s 
outstanding programming and services. 


Applied Business, Omaha 

American Telephone and Telegraph Company 
Pitta) item aileialiiqiie. 

Baylor University 

1-1] @f-18) (1am (ola K-10) plate] ole j vam ate lU(er-life)a 
California State University 

Children’s Hospital of Los Angeles 


1B Jfo}} &=\im mko[8)] o)pel=1n) am @xe)gelele- licen) 

Florida State Department of Education 
Foote, Cone & Belding 

General Electric Company 

GTE Data Services Inc. 

Honeywell DSD Inc. © 

lowa Public Broadcasting Network 


, , John Deere and Company (U.S.A.) _ , :, ' 
Fast Forward, considered one of the finest : About 10 million children in North America 
series on new technologies, is the first Johns Hopkins University are learning to read with Readalong, an 
Canadian series purchased by New York's KQED-San Francisco award-winning TVOntario production. 
Museum of Broadcasting. Forty-eight PBS KUHT-Houston 


stati Hh S . . 
stations in\the U.S. have aired Fast Forward, Lockheed Missiles & Space Co. 
whose estimated North American audience in 


4981 was 5 million Louisiana Educational Television Network 
IV ETaY Flare is @l=10] (219m (eo) au a4010) [om =]cor-(e lors) tlale) 
Purdue University 
San Diego Department of Education 


Satellite Business Systems This partial list of U.S. clients who have 


Standard Oil Company purchased TVOntario programs and series 
Uni We otilinois: illustrates the broad range of our users — 

DW STS Ai ngls from business and educational agencies to 
WNED-Buffalo 


broadcasters. 
—_—_— BAN Sa NaN an deli 


| 
' 


14 TVO is fulfilling a very important role in providing informa- 
tion to the educational sector. At the same time it provides 

the broader public with an opportunity to see programming 

that might not otherwise be available. 35 


Dennis Heeney 
Director, Public Relations 
Honeywell Limited 
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Your partnership with TVOntario links you to 
viewers who are actively involved in their 
communities, are likely to be opinion leaders, 
and tend to be in the middle to upper-middle 
reaches of the social hierarchy defined by 
education, income, and occupation. 


e One out of three Ontario households 
tunes in to TVOntario every week. 

e 1VO programs are used in over 90 per- 
cent of English-language and French- 
language elementary and secondary 
schools in Ontario. 

e In Ontario, 50 percent of instructors in 
community colleges and 21 percent of 
university instructors use TVO programs. 

e In its first year of broadcast, The Parents’ 
Academy drew an audience of 40,000 
parents and professionals who work with 
children. 

e Viewers purchased 20,000 copies of the 
TVO print package that accompanied the 
first showing of National Geographic's 
Bushmen of the Kalahari. 

e Beyond Ontario borders, TVO reaches an 
impressive number of viewers across 
Canada and the United States (see 
pages 2, 4). 

e Thirty-four percent of ACCESS Alberta’s 
weekly schedule in 1981 was made up of 
TVO programs. 


Your gift to this audience 

Viewers tell uS Our programs encourage 
them to explore further and become 
involved. They often express a desire for 
more programs and publications on a 
favorite topic. Your investment will provide 
the television experience they want. They 
are a Selective, loyal audience, choosing to: 


e explore the world through National 
Geographic and Vista documentaries 

e share in their youngsters’ laughter at the 
escapades of Jeremy and La petite Lulu 

e thrill to the Metropolitan Opera series and 
Shakespeare’s plays 

e understand the concerns of special 
people on A Different Understanding 

e marvel at great masterpieces on IBM's 
Picasso 

e enjoy top films on Saturday Night at the 
Movies and Télé-cinéma 

e discuss social issues with experts by 
phoning in to Speaking Out 

e tackle household headaches on The Halt- 
a-Handy Hour 


You bring the classroom into the home 
Lean back and learn. That's the purpose of 
Our academies and telecourses. Academies 
offer personal feedback through a computer- 
managed learning system. Telecourses 
make it possible to gain accreditation from a 
participating university. All this in the 
comfort of home. 


4 Radio Quebec is proud and honored to salute TVOntario, 
with which we have collaborated in the development of 

educational broadcasting in Canada. Since its inception, 
TVOntario has devoted itself to the needs of its audience, and 
has constantly demonstrated its awareness of our changing 
society by its innovative and culturally rich programming. TVO 
has been an inspiration to all who are concerned with 
educational broadcasting. bb | 

Gérard Barbin 

President and General Director 

Radio Québec 
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| When you underwrite a TVOntario project, The youth of the community Reaching out to special people 
|} your company will play an active role by You have an effective opportunity to reach TVOntario has been applauded for 
|} investing in the youth of the community, youth through: productions that focus on the needs of 


improving the standards of education, and 


disabled people, exceptional children, and 
providing social enrichment. 


immigrant families, among others. These 
people are an integral part of the 
community and your support of them will be 
applauded too. 


@ a unique videotape distribution system 
that provides schools with TVO programs 
and publications 

e the television resource teacher system 
(TRT) whereby volunteer teachers 
promote the use of television in the 


The community at large 
Today's society demands more — socially 
and intellectually — from television and 


classroom : 
} from business. You, with TVOntario, will: e daily broadcasts for school use on our Lae Heli bs ahiad CHC GR 

e broaden viewers’ learning experiences network — over five hours daily are Male. eaicarinm mentalist 
with publications produced by TVO scheduled during the school year ” 

e invite participation in public and @ prime-time projects for repeat broadcast e the first North American broadcaster to 
professional workshops offered by TVO during the school schedule — Imperial experiment with direct-broadcast satellite, 
throughout Ontario Oil's The Newcomers was rebroadcast in transmitting its signal to northern and 

® organize community projects on critical French and English for secondary isolated communities 
viewing of television sponsored regularly students e the first television network in the world to 
by TVO e specific publications for students to help participate in an operational field trial of 

e develop specialized programs for them in their studies — the Good Work both broadcast and interactive Telidon, 
community groups and agencies guide describes the career options the Canadian-made videotex system 

e ensure the distribution of TVO videotapes presented in the series 
to community libraries and family learning | e especially designed telecourses for 
centres college and university students 


Hand in Hand 


Rukding 2 Stronger Fanmly 


14 What TVO has captured with the Good Work print 
component is the element of excitement attached to every 
job. The print and television combination is a lovely balance of 
the two kinds of information the youngster has to have to 
make anything like a realistic Choice in a career. a9 
Elizabeth McTavish 
Director 
Counselling Foundation of Canada 


A cross-section of series and 
publications funded or partially 
funded by Canadian corporations 
and foundations 


Below: 

TVOntario Chairman Jim Parr 
honors representatives from two 
of the underwriters of North 

of 60°, a series about Canada's 
north 
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} TVOntario is truly an investment you can 
} see. Although TVOntario airs no commer- 
} cials, a media plan can be created by 

} TVOntario in partnership with you or your 
| company’s agency. 


I 


th 

} On-air acknowledgment 

| Your company receives on-air acknowledg- 
| ment, including visual identification, with 

| each program. We also create videotaped 
| ‘program promotions for broadcast on our 


| network. 

| | Advertising and promotion 

| TVOntario can create a campaign or work 
| closely with your agency on targeted multi- 

| media advertising. Together we can create 

| and distribute promotional mailings. 
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Press coverage 

A press campaign is developed for every 
major underwritten program or series. 
TVOntario distributes press kits to key 
newspapers and special-interest magazines, 
previews programs for the press, and 
arranges interviews with producers, per- 
formers, and representatives from your 
company. 


Marketing promotions 

TVOntario videotapes and publications are 
used repeatedly in schools, libraries, and 
organizations in Ontario, across Canada, 
and in the U.S. We also distribute program- 
ming packages to cable systems and are 
studying the home market for videocassettes 
and videodiscs. Your credits are multiplied 
each time a TVOntario product is purchased 
by any of these users. 


Community projects 

Whether it’s a conference, meeting, or 
workshop, TVOntario plays a key role in 
showing how television can be a learning 
medium. We hand out literature and screen 
programs at these events, bringing the 


message of your corporate support. Your 
company’s representative can participate 
actively in these community forums. 


Publications 

TVOntario also produces viewer guides, 
student workbooks, children’s records, 
parents’ handbooks, and professionals’ 
resource books. These materials add 
another dimension to TVOntario programs 
and your corporate contribution. 


Membership campaign 

TVOntario has embarked on a public- 
membership appeal, and that means promo- 
tion for your company during on-air 
campaigns and follow-up activities. It's a 
first in Canadian television. Your company 
will be identified as a TVO supporter. If 
you've never participated in an underwriting 
venture with TVO, now is the ideal time. 


Best Film Arts and Artists 
- FOUND SCULPTURE TVOntario programs have won more than 
140 international awards in the past 10 


years. 


14 IBM Canada Ltd. was very pleased to present Picasso: A 
Painter's Diary on TVOntario. This award-winning 
documentary was the first TVOntario program to be under- 
written by a corporation. We believe it was a fine example of 
how companies and educational television can work 
together to bring excellent programming to the public. bb | 
William N. Palm 
Vice-President, Operations Staff 
IBM Canada Ltd. 
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_ Canadian Pacific Limited 
Counselling Foundation of Canada 
Dome Petroleum Limited 
Honeywell Limited 
Hospital for Sick Children Foundation 

_ IBM Canada Ltd. 

~ Imperial Oil Ltd. 

Melville Shipping Ltd. 

NOVA, an Alberta Corporation 

Petro-Canada 

Shell Canada Limited 


sontributions 
Ampex Canada Inc. 
Bank of Montreal 
Canadian Tire Corporation Limited 
Film House Group 
Griffin Sproston Inc. 
Guildwood Hall Foundation 
Kert Advertising Limited 
Loblaws 
Malabar Limited 
Montreal Trust Company 
Southam Printing Limited 
Telford and Craddock Co. Limited 
Witco Chemical Canada Limited 
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. Become a partner 


There are many ways in which you can 
Koliaim (atswne| cen aleve felts) axe) am AY, @)al ta lale) 
partners. You can: 


fale) om (Ulavelm olgeyelUteit(elaiolarlaimcial lac 
series or a single program 
underwrite the cost of acquiring 
special programs or producing print 
S10] 0) eo) g exe (olele [antsy alts) ; 

contribute goods, services, or 
equipment 

Support a community event , 


TVOntario as an educational institution 


carries with it a tax exemption. It's your 
fol a(ollotomn Com anrelnccia ZelU axorelal ig] ol6] (ielam-mcerolt=| 
investment or a business expense. 
Either way, it represents deductible 
good will. 


TVOntario — truly an investment you~ 
can see. 


Goods and services 


Air Canada 

Air Inuit Ltd. 

Dome Petroleum Limited 

Globe and Mail 

Ikea Limited 

Imperial Oil Ltd. 

McDonald’s Restaurants of 
Canada Limited 

Nordair Ltd. 

Northwest Territorial Airways Ltd. 

Okanagan Helicopters 

Ontario Hydro 

Ontario Science Centre 

Panarctic Oils Ltd. 

Royal Ontario Museum 

Simpsons Limited 

Strathcona Mineral Services Limited 

Texaco 

Union Carbide 
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TVOntario, the educational network that really does 


educate 


44 


has a dandy lineup. . .particularly for folks 


, 


seeking an alternative to the commercial fare that 


bb 


Jerry Gladman 


light than bright. 


is often more 


Toronto Sun 
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TVOntario offers the serious viewer a 
balanced blend of mature programming. 
he absence of commercial intrusion provides 
the viewer with an opportunity to become 
immersed in the program subject matter — 
entertainment, educational, or informational. /t 
has become preferred viewing in our J g 


household, 

Peter Brophey 

Vice-President, Corporate Affairs, Xerox 
Chairman, Institute of Donations and 
Public Affairs Research 


46 I'm constantly impressed with the wide 

diversity of programs available on TVO, 
including children's and French-language 
PPrograms, Unusual Movies, and dramatic 
theatre. It's satisfying to know that corporate 
funding will assure the continuation of 
programs such as Readalong and Polka Dot 
Door. TVO's children’s fare is especially 
Popular at our home. I 

Mike Kennerley 

Director of Media and 

Commercial Production 

General Foods Inc. 
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44 Canadian Pacific is underwriting Visions, a 
series on Canadian art and artists, as its 
centennial contribution to Canada's cultural 
heritage. We believe the Visions programs can 
help build a greater appreciation of Canadian 
achievement, particularly among young Cana- 
dians. TVOntario has an excellent record as a 
producer and broadcaster of quality program- 
ming and we are pleased to be participating 
with the organization in this promising 
venture. bb 

F.S. Burbidge 

Chairman and Chief Executive Officer 

Canadian Pacific 


14 TVO contributes to a closer harmony 
among provinces through the program 
exchange with Alberta, Quebec, and 
Saskatchewan. It makes a good contribution to 
Canadian unity and makes people realize that 
the educational needs of other provinces 
are the same. bb | 
Jean-Louis Major 
Vice-President and General Manager 
Ampex Canada Ltd. 
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bE TVOntario was the first broadcaster to pick 
up on our efforts to get the broadcasting 
and cable industries to work together. We suc- 
cessfully ran a rebroadcast channel (TVO 2) for 
TVO's high-quality material on our system. We 
are also involved in a unique programming 
arrangement — Galaxie. [t combines the best 
of children’s programming expertise with the 
best technical and marketing expertise to 
serve a specific audience. L | 

Ted Rogers 

Chief Executive Officer 

Rogers Cablesystems Inc. 


144 Hand in Hand, the TVO project we funded, 
indicates that TVO has the ability, people, 
and resources to go into the community, follow 
up on public education, and do a good job with 
it TVO is able to reach more people that could 
benefit from such health programming in a way 
we might not have been able to otherwise. It 
shows what can be achieved in public educa- 
tion through the combination of TV and gy g 
related workshops. 

Claus Wirsig 

President 

Hospital for Sick Children Foundation 
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2180 Yonge Street Box 200, Station Q 
Toronto, Ontario 
Canada M4T 271 


Toronto, Ontario 
Telex 06-23547 
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